
I Play SG Music (FY26-27) 
 

Open Call information 

Date of Open Call: 5 January 2026 

Submission Period: 5 January 2026 – 4 February 2026 

Closing Date and Time: 2359hrs, 4 February 2026 

Assessment Period: February 2026 

Notification Period: March 2026  

Targeted Appointment: March 2026  

Contract Commences: 1 April 2026 

 

Contact Details 

Website: Hear65 - Home for Singaporean Music 

Contact Persons: Mr Tan Peng Sing (tan_peng_sing@nac.gov.sg) 
Ms Teng Wye Shin (teng_wye_shin@nac.gov.sg) 

 

  

https://hear65.bandwagon.asia/iplaysgmusic


Open Call for I Play SG Music (FY26-27) 

1. Introduction 
 
NAC is looking to appoint an intermediary to plan and execute the I Play SG Music (IPSGM) 
movement, to achieve a vision where our local artists and music are a part of our everyday 
lives. 
 
Born out of NAC’s Hear65 initiative for promoting local music, IPSGM was inspired by NAC's 
2021 Deep Dive Study of Singaporean Music Listeners, which revealed that majority of 
Singaporeans are open to local music but do not have enough opportunities to hear and 
discover it. To address this gap, IPSGM was started in 2023 and has since established strategic 
partnerships to bring local music into places where Singaporeans meet, work, and play. For 
example: 
 

• IPSGM @ SMRT: Music curation and broadcasting across all SMRT train stations and 
bus interchanges, supported by online and out-of-home (OOH) marketing 

• IPSGM @ MBS: Music curation and broadcasting at the Sands Expo and Convention 
Centre, with two event activations per year (e.g. MBS Autumn Showcase) 

• IPSGM @ JTC: Lunchtime concerts 
 
 
2. Objective 
 
The next phase of IPSGM aims to build on the programme’s existing partnerships and develop 
new ones. Beyond broadcasting of homegrown music in public spaces, NAC and our partner 
organisations are looking for new ways to activate spaces, spark interest, and reach new 
audiences. We want to reach Singaporeans of all ages who currently hold neutral sentiments 
towards Singapore music, with the aim of cultivating them into fans and music lovers who 
strongly support local music and artists. 
 
 
3. Deliverables 
 
The successful applicant will take on the role of being NAC’s lead intermediary for IPSGM, from 
1 April 2026 to 31 March 2028 (2 years). As the lead intermediary, you will work directly with 
NAC and its partners, while maintaining a strong collaborative relationship with artists and 
record labels in Singapore. We welcome fresh perspectives and innovative approaches that 
build upon IPSGM’s foundation to broaden the movement's reach and engagement. 
 
The deliverables for the intermediary include: 

• Account management of at least 5 strategic NAC partners, including existing and new 
partnerships 

• Music curation and playlist creation for each strategic partner, including seasonal 
collections and genre/mood-based playlists 

o To maintain a library of music tracks with the necessary rights cleared 
o Tracks to be converted into required audio file formats for deployment, 

including legacy formats where applicable (e.g. MP3, G.722) 
o Maintain IPSGM’s official Spotify account and its playlists 

• Planning, coordination, and execution of a series of pop-up performances with various 
NAC partners (up to 20 stripped-down acoustic performances per year) 

https://www.nac.gov.sg/resources/research/artform-specific/deep-dive-study-of-singaporean-music-listeners-(2021)


• At least five partnership activations (one per partnership). This activation can be in the 
form of a launch event for new partners or a series of live performances at a specified 
venue for existing partners. 

• Management of IPSGM social media accounts, including creative adaptations of key 
visuals (KV) for social media where necessary 

• Regular monitoring and reporting of in-person and digital reach, alongside other 
metrics/indicators for the movement 
 
 

4. Eligibility 
 
Applicants must be Singapore-registered companies whose core businesses are in the music, 
arts, and/or events industries. Interested parties should possess a track record of at least three 
years of sustained involvement with the music sector in Singapore. 
 
Applicants should demonstrate comprehensive capabilities across the following in your 
proposal to be considered: 
 

a) Knowledge of the local music scene – including understanding of key stakeholders, 
emerging artists, current music trends within Singapore and internationally with the 
ability to engage objectively across the ecosystem without bias towards specific industry 
players. 
 

b) Knowledge of music licensing and compliance – understanding of Singapore's 
music licensing requirements for both recorded music playback and live performances, 
including relevant regulatory compliance. 
 

c) Playlist curation and music programming – ability to develop and manage music 
content that aligns with the movement’s objectives and target audiences. 

 
d) Multi-stakeholder coordination – proven experience in managing stakeholder 

relationships and facilitating collaboration between diverse parties throughout project 
lifecycles. 

 
e) Financial management – sound budgeting practices and strategic allocation of 

resources to maximise the movement’s effectiveness and value.  
 

f) Project management – ability to manage evolving projects, including the onboarding 
of new partners as needed. 

 
 
5. How to apply? 
 
Interested applicants are to complete Form A and submit a proposal with the following via email: 
 

a) Expertise and level of involvement in the local industry 
The proposal should demonstrate the applicant’s depth of involvement with the 
Singapore music scene, describing past and present projects/initiatives to promote 
Singapore music, as well as comprehensive knowledge of the local music landscape, 
including emerging artists, current music trends, and diverse genres. 
 



b) Track record and capacity to execute 
Applicants should submit portfolios that demonstrate the success of previous 
projects/initiatives, audience reach and engagement, and the collective expertise of 
team members. 
 

c) Budget 
Projected budget for the two years of commission, including the execution of 
engagement plans. Budget should be based on account management and deliverables 
for 7 strategic partners. Actual partnership numbers may range from 5-7. 
 

d) Other supporting documents, where relevant 
 
The application submission (including all necessary documents) should be sent via email to 
tan_peng_sing@nac.gov.sg and teng_wye_shin@nac.gov.sg by 4 February 2026 (23:59HR). 
NAC will not be able to accord any extension beyond this deadline. Only timely and complete 
submissions will be considered. 
 
 
6. Assessment of proposals 
 
Applicants will be assessed based on the following criteria:   
 

a) Expertise and level of involvement in the local industry (40%) 
• Collaborations / engagements with Singapore music acts and industry  
• Other initiatives / projects that promote and champion Singapore music  
• Knowledge of emerging acts across various genres in local industry 

 
b) Track record and capacity to execute (40%)  

• Success of previous projects / programmes and demonstrated ability to reach 
target audiences 

• Ability to effectively brainstorm, plan, and execute programmes 
• Collective expertise of team members 

 
c) Budget (20%) 

• Detailed budget breakdown and realistic projections 
 
 

7. Open Call Timeline 
 

• Submission Period: 5 January 2026 – 4 February 2026 
• Closing Date and Time: 2359Hrs, 4 February 2026 
• Assessment Period: February 2026 
• Notification of Results & Appointment: March 2026 

 
 
8. Outcome of application 
 
NAC will announce the outcome of the open call that is estimated around March 2026. 
Applicants will be advised in writing on the outcome of their submission. The successful 
applicant will receive a notification letter from NAC, indicating the offer which will be valid for 2 

mailto:tan_peng_sing@nac.gov.sg
mailto:teng_wye_shin@nac.gov.sg


weeks unless indicated otherwise by NAC in writing. During this time, the applicant must 
indicate acceptance in accordance with the instructions stated in the letter, failing which the 
offer will lapse. If the applicant has any concerns about the award, NAC should be notified 
early, within the 2-week offer period. Both parties will work together to address the concerns 
within a reasonable period. The successful applicant will be expected to start work in April 
2026. 
 
 
9. Confidentiality and privacy of information 
 
NAC respects the privacy of all applicants and will treat all information provided by the 
applicants with full confidentiality. The information provided will be used by NAC for assessment 
and verification purposes.   
 



[Form A] For Organisations  

ORGANISATION DETAILS  

Full Name of Organisation 
 
 
Organisation Type (ie, Not-For-Profit, etc.)   
  

Registration Number (If Applicable)   
 

Registration Date (If Applicable)  
  

Year organisation was formed (If Applicable)   
 

Official Address   
  
 
Mailing Address (if different)   
 
 
Organisation Website 
 

CONTACT PERSON DETAILS  

Salutation 
 

Others (Specify) : 
 

Given Name 
 

Family Name 
 
Contact Number 
 

Email 
 

DECLARATION 

I, the undersigned, certify that:   
 
1. I have read the information on the Open Call for Singapore Music Movement and certify that to the 
best of my knowledge the information provided in my/our application is true.   
 
2. I have provided the application submission with the appropriate supporting material in accordance to 
the instructions set out. 
 
3. The supporting material is my own work or the work of the artists named in the application. 
 
4. I acknowledge that this application will not be accepted if it is late. 
 
5. I agree to accept that NAC’s decision is final. 
 
I confirm that this is the formal and final submission of my application.  
Signature/s  

Name in full & Designation in Organisation Date 
 

 


