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Aboutthe Population &veyon the Arts

¢CKS DblFidA2ylIt ! NIa /2dzyOAt 6b!/ 0Qa&a YAAaarAzy Az
of the lives of the people of Singapore.

As part of b ! / dh@oing effort to monitor the state of the arts in Sngapore, the
Population Suvey on te Arts has been corducted on abiennial basis since 200 to track
and undergand how $hgaporeans perceave the arts, and howinvolved Sngaporeans are in
arts and cdture (herein after will be referred to artgctivities.

This ninth edition of the survey adopts a broad definition of arts. The arts cover a wide
spectrum of activities in Singaporanging from thoserelated to the Fne Arts, Aassical and
Traditional Arts, to Sreet Dance and Pop, Rock, Indie, Alterative Musc. The survey has
taken such aninclusive approachsince 2011, recognisingthat there is adiversty of lifestyles,
cultures, and canmunities that make up SngaporeQ gopulation. This inclusive approach
alsoallows NAC to garnea comprehensve picture of the current level of interest, attitudes
and percepions tavards arts activities, as well as the habits and factors which influence
them.

This report aimsto provide arts practitioners researchers and administrators with insights

on the preferencesand needsof Singaporeans with regatd arts and culture offerings in
Singapore.
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Research Approach

Methodology

A total d 2,041door-to-door interviews were conducted with Singaporeans and Permanent
Residents fromdanuary 2016 to March 2016

A sampling frame which ensures the random selection of sampling pointsaamell-
distributed sample across Singapore geographically was obtained fr@mSthgapore
Department of Statistics.

The smple collectedis representative of the population distribution based ohe 2015
Yearbook of Statistics in terms of:

Gender

Age (1% S | d\iEargdl above)
Ethnicity

Dwelling type

Geographical spread

= =4 -8 -4 -2

Questimnaire

The main questionnaire has largely remained unchanged since 2011. Howelented
guestions have been restructured to aid recollection by the respondents Minor
adjustmentswere also maddo reflect newly available andor new classifications barts
events and activities provided to the public in 2015.

LY FRRAGAZ2Y I ( K& séphratef i Nisub @afegoriednA2018-émovies
shown at the cinema and art filnshownat cinemas and othespecific arts venues
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Glossary

For ease of reference, the followitgrms will be used in this document.

Attendee

A respondent who has attended at least one arts and culture evel
activity in the past 12 months in Singapore. Attendance must be
Gt A PS¢ SOSy i tviaNlkctrodid media af hesinteknétS ¢

For information on the list of arts and culture events covered, ple
refer to Appendix A.

Attendance Rate

The proportion of the sample who hastended at least one arts anc
culture event or activity in the past 12 months in Singapore, expre:
in percentages.

Participant

A respondent who has been actively involved (beyond attendanc
arts and culture activities at least once in the past 12 month:
Singapore. Participation examples include taking lessons, pract
performing, and maintaining a hobby. It excludes activities done
paid work or academic purposes.

Participation Rate

The proportion of the sample who has participated in arts anffure
activities at least once in the past 12 months in Singapore, expre
in percentages.

A respondent who has either attended or participated in any arts

Audience culture event or activity in the past 12 months in Singapore.
Frequent Arespondent who has attended arts and culture events and activ
Attendee at least once a month in the past 12 months in Singapore.
Frequent A respondent who has actively participated in arts and culi
Participant activities at least once month in thepast12 months in Singapore.
Event For information on the list of arts and culture events covered, ple

refer to Appendix A.

Singaporeans

Refers taSingapore Citizerend Singapore Permanent Residents.

Digital Accessing arts and culture content via electronic and digital m
Consumption (e.g. TV, DVD, radio, Internet and portable media devices).
Student A respondent who is aged 15 24& S | dkiEamd currently schooling.
A respondent whose occupan can beclassified under the Singapol
PMEB Standard Occupational Classificatiazategories of Professiorsl
Manages, Executiveor Businessien.
g?{é;ii V(\II\I/}CVQ A respondent who is married with at least one child.
Senior A respondent who is aged &S | ditiEag above.
Voluntary Welfare Organisation- A nonprofit organisation that
VWO provides welfare services arar services that benefit the communit
at large.
Non-Governmental Organisation- A nonprofit, citizenbased
NGO association that operates independently of the government, usuall

deliver resources or serve some political or social purpose, suc
promoting a cause.
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Preamble

There are different ways to study the role and impact of the arts in our society. We can look
at the works themselves, engage with the artists involved in the creative process and
examine the stories of individual lives transformed by the arts.

In addiion, the National Arts Council hopes to contribute to our larger understanding of the
relationship between the arts and the Singapore public by conducting a biennial survey
which offers quantitative data at the national level to complement the qualitative
information available. We believe this will be of interest to everyone from pohayers to
funders and donors, academics and researchers to the arts groups themselves.

What is encouraging this year is that the general upward trajectory of arts atteedanc
across the last decade is not only maintained but we see a significant spike in 2015. There
are many possible reasons for this such as the excitement and flurry of activity surrounding
2 dzNJ O 2 d#/anmiBrsady cefebrations and the opening of a majds institution like

The National Gallery. While it is unlikely that we can maintain such a high level of audience
engagement in theyearsimmediately following, we can certainly be cautiously optimistic
that there is a momentum which the arts and cultusector can build on. This is especially

so considering the positive shift in attitudes towards the arts, notably in terms of the
increased conviction in the value of the arts for individual, community and national
development. When change occurs in hisaand mindswe believethat is when the change

is more likely to endure.

Drawing on closer analysis of specific-farfm and audience profile information, the
National Arts Council will continue to work with artists and arts groups to develop steateqi

to even more fully engage Singapore audiences, especially in terms of growing paying
audiences. Digital consumption of the arts continues to be high, for example, offering us
new opportunities for outreach. We believe that more can continue to be daorterims of

public advocacy and education, farditiendly activities and inclusive programming.

Through these efforts, we hope to achieve our mission of making the arts a truly integral
part of all of our lives.

Strategic Planning Department
NationalArts Council
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“24 Hours in Singapore” by Baet Yeok Kuan, in front of the Asian Civilisations Museum.




Key Highlights

20156 & | 3A22R @SIEFNJ F2NJ 0KS | NIla gAGK adzmadly
towards and engagement in the arts.

1. Almost all Singaporeans recogmeishe value of the arts

{AYy 3l LR2NSIYyaQ FrolehitB Stsin thek B/gs steefgthendd Significantly in
2015.Almost allSingaporansrecognised the benefits and value of engaging in arts with 8
in 10 Singaporeans (compared to 6 in 10 in 2@E¥nowledginghe individual, community
and national benefits of the arts.

On an individual level, more than three quarters of the population believed that the arts
improved theirquality of life (73%)facilitated selfexpression (84%) angparkedcreativity
(80%). Thre was an increase of 11 percentage points on average from 2013.

Similarly, roughly three quarters of the populationagreed that the arts benefitted the
community and the natiorby enhancingnter-cultural (88%) and integenerational (78%)
understanding, artiulating nationalidentity (78%) and being a source of pride (74%). On the
whole, community and nationallevel indicators had gone up by an average of 15
percentage points from 2013.

Among thedemographic segmentgppreciation of the value of the artsas highest among
the Married with Children segmerfan average of 78% perceived arts positivalyl lowest
among theSeniors (72%).

2. LYONBIF&aSR NBOz23ayAuAz2y 2F GKS LINPRINKA

Mirroring the positive sentimerst aboutthe contribution of the arts to their lives, 8 in 10
Singaporeanalsoagreedthat the{ A y 3| LJ2 NS Bad bécdnde inorévibBuyiver the
lastfive years The extent of agreement saa 15 percentage point jump from 2013.

This increasedrts vibrancywasthus both the cause and effect underpinniBingaporear@
increased openness tdiverse arts formsffom 65% in 20130 78% in 2015 )increased
appreciaton of arts in their lives (from 62% to 71%) amucreasedinterest in the
development of artsffom 59% to 70%

3. Interest in arts and culture is at a decadegh

In 2015, the proportion of Singaporeans who were interested in the@eéked at 41%nd
was almost double those who were not (22%bMmosteveryonewho expressed interest in
the arts had aended at least one arts event in the past 12 manth

Among the population segmentStudents registered the largesse in interest levels (26

points) from 2013 Similarly sharp increases interest levelswere also notched bythe
PMEBg11% mints), Married with Childrer{14% mints) and Seniorgl 7% mints).
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4. Engagement in the arts spiked despisédower economicgrowth in 2015

Besides understanding the value of and being interested in the 8itggaporeangook
action to engage in the artsArts attendancesurged from 40% in 2013 to 78% of the
population in 2015participationalso rose froml3% in 2013 to 28% in 2015.

The rise in attendancéom 2013 was observed across all population segments with the
sharpest increases for Seniors Y@6pints) and Married with Children (48 mints).
Attendance rates for the respective segments ranged from 75% (amon@ethers) to 87%
(among theSudents). This implies that there are sufficiently diverse events and activities to
cater to Singaporearst different life stages. It also shows that the arts are inclusive.

Participationcorrespondingly rose across all segments, albeit lower than attendance. The
sharpest increase in participation was in the Students segmerf (Rfints), which is
testimonyto the success of efforts to increaeeir awareness and appreciation of the arts.

5. Personal enjoyment and socialising also drove arts attendance

The top two reasons motivating Singaporeans to attend the arts were personal enjoyment
(54% of artsattendees) and spending time with friends and family (48%Mmong
respondents who had paid for at least one arts event, the third most common motivation
was that arts helped to broaden mindi.is encouraging to note that arts attendees who
had expressegassion for the arts as a reason for attendance had more than doubled from
8% in 2013 to 17% in 2015.

The main barriers tarts attendance was the lack of intere@4% of norarts attendees)

and family commitments26%). The proportions ofrespondents o didnot attend the arts

because they foundhe arts @ A NNB {189 lof R&E F T A Odzf (i (li%)dedlige® S NE& G | y
from 2013 t02015.

6. Heritageactivitiesremainthe most popularculture pursuit

Attendance at all thert genres rose, witlHeritage evats enjoying the highest attendance
rate (attended by two thirds of Singaporeans in 2018)is was an increase of more than 40
percentage pointsfrom 2013. Among people who had attendedektage events and
activities, visiting historic districts was theost common activity (42% of population). Such
visits were particularly popular with those Married with Children, and PMEBs.

Theatre and Music evestvere the next most popular, accounting for 37% and 35% of the

population respectively. These rates were madhan double the attendance rates in 2013
(17% and 11%).
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7. Making the arts accessible in the heartlandan boost attendance among
Senios and Married With Children segments

In 2015,people attended arts events at a range of venuekedicated arts venues (35%),
shopping malls (32%), community clubs (27%), open spaces near their homes (25%) and
parks (25%). In contrast, dedicated arts venues (45%), city centre venues (36%) and open
spaces near homes (21%) were ttireee most popular dcations for arts attendance in

2013. In particular, among the segments, Seniors were most likely to attend events at
community clubs (43% of Seniors) and around their neighbourhood (37%). These two
venues were also popular with the Married with Childregment. Another frequenthkgited

venue by this parent segment was shopping malls (36%W1). All these indicate that
outreach efforts such as holding arts events in the heartlands and commegrityic
venues have been effective in boosting attendarsamaongthose whomay not want to

travel to dedicated arts venues or the city centre to engage in the arts.
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1.1 Perception of arts and culture

Three quarters ofSingapore residentsecognisethe benefits and value of engaging
in the arts

There is pervasive understanding of the wal of arts with almost all Singaporeans
recognisinghe numerous benefits that the arts brinth general, three quarters or more of
the population agred that the arts benefitedthem as individuals (quality of life,el-
expression, creativity), as a community (irtedtural and intergenerational understanding)
as well as a nation (articulates our identity, and is a source of pride).

The percentage of people who agrkethat the arts contribute to the economy hassalrisen
a significant 14 percentage pogfrom 50% in 2013 to 64% in 2015.

In 2015three new statementswere introducedto captureother aspects of the current arts
scene More than7 in 10 Singaporeans agreed the availability of a wide variety ofta
entertainment choices as well a&ase ofaccessibility of arts informatiorA dightly lower
percentage (64%) thought there were sufficient upgradingpportunities for the next
generation of homegrown artstalent.

Figurel: Perceptions towards the arts

—2015 —2013

Percentage of respondents who agree that (arts and culture)...

Improve the quality of life for everyone 73% %

67%

Help us to express our thoughts, feelings and ideas 84%1

Inspire and help us to be more creative in our studies and/or work s0%
. |

Give us a better understanding of people of different backgrounds and cultures

sy
Give us a greater sense of belonging to Singapore )
56% 76% & (+20)
Say who we are as a society and country
58% 78% % (:20)
Contribute to the Singapore economy

50% 64% ¥
Strengthen inter-generational dialogue and understanding 1

0,
Help draw Singaporeans closer as a community 78% .

0, 0,
Are something that Singaporeans can be proud of 60% 78% %

74% 1
%

0,
Singaporeans are willing to share / recommend arts and culture activities in 59%

Singapore to their friends and family 58%

There is a broad range of arts and cultural entertainment choices in Singapore* 71%

There are sufficient opportunities to nurture young Singapore artistic talent* 64%

Information on arts and culture events / activities in Singapore is easily available* 73%
0
%
0 20 40 60 80 100

1 § Significant increase compared to 2013 at 95% confidence level

¢2L) H 02ESa O6NI SR & S Btsale)aik shawnid N2 y 3
*New statements in 2015

Base:

2013 Total, n=2015
2015 Total, n=2041
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Appreciation2 ¥ | NJiisinfdre grevalelzSamong arts audiences

As expecteda higher propdion of arts audiences recogresl the valueand importanceof

the arts compared to nofarts audiencs. The largest gaps were observed inthg 2 3 NP dzLJA Q
LISNODSLIiAz2zYy 2F (KS | NI &a(buwmbty),sendeoidzéldnging (1492 G KS
points)aswellag Ay A L2 NBS | yaRE GAY Y 3 WH yIS Mithié e Isadiagl A FA ( A ¢
networks.

Figure2: Perceptions towards thets (by audience)

——Arts audience Non-arts audience
In 2015, percentage of respondents who agree that (artsand culture)... Gap (% pt)

Improve the quality of life for everyone 12

Help us to express our thoughts, feelings and ideas 87% & 13

Inspire and help us to be more creative in our studies and/or work 1+ 11

Give us a better understanding of people of different backgrounds and cultures 90% 1 11
Give us a greater sense of belonging to Singapore "

Say who we are as a society and country 4 12
Contribute to the Singapore economy 2%

Strengthen inter-generational dialogue and understanding Y 13

Help draw Singaporeans closer as a community + 13

Are something that Singaporeans can be proud of 10

Singaporeans are willing to share / recommend arts and culture activities in

Singapore to their friends and family 55%

There is a broad range of arts and cultural entertainment choices in Singapore* 13

There are sufficient opportunities to nurture young Singapore artistic talent* 57% 8

Information on arts and culture events / activities in Singapore is easily available* 10

%
0 20 40 60 80 100

! ) Significanly higher than on-arts audience at 95% confidence level
¢2L) H 02ESKS NIVIRS Ra {all NEPSpant stale) afeNlbBrE 2 Y
*New statements in 2015

Base:
Arts audience, n=1644
Nonarts audience, n=397
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1.2Perception of arts and culture development
a2NB {Ay3AFILR2NBlIya NBO23yArasS GKS &addmaidl yi
and culturelandscape in the padfive years

8 out of 10 respondents agreed that over the léise years the arts scene habecome

more vibrant. As both cause and effect of this greater vibrancy, Singaporearebtame

more accepting of diverse art forms, more appreciative of having arts in their lives, as well
as more interested in the development of arts.

In 2015, a new stement was introducedto dzy RSNE G yR (GKS Llzof A OQa
capability upgrading opportunities in the arts sceféree quartersof the respondents

agreed thatthere were more opportunities to nurture young Singapore artistic talent in
Singapore empared tofive yearsago.

Figure3: Perceived changes in the arts scene

Compared to 5 years ago....

The arts scene in Singapore has become
more vibrant

—2015 ——2013

Singaporeans are more
accepting of a wider range of

~ 78  arts forms and culture
related activities

Singaporeans are more
interested in the
developmentof artsand 70
culture in Singapore

Singaporeans are more There are more opportunities to
appreciative of arts and culture 71 75 nurture young Singapore artistic
and its application in their lives talent in Singapore®

Significant increase for all statements at 95% confidence level

Top2hboxes (raR & ! ANBSE¢ | yR a {-poiNtBohlE)fare showdNES¢ 2y | p
*New statements in 2015 and exclusion of some statements in 2013

Base:

2013 Total, n=2015
2015 Total, n=2041
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an art and music jam at the Rail Corridor Art Space on 18 July 2015.
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