HQ NOT IN SINGAPORE
EITHER:

& More than 200 employees,

revenue less than S$100 mil OR

Less than 200 employees,

More than 200 employees and
revenue more than S$100 mil

LLC // wew™
© HOLOCATED IN SINGAPORE
EITHER:

Listed, with any number of
m employees and revenue figure
OR

=

° Not listed, more than 200
'n employees and revenue more
than S$100 mil

s M E / SMALL MEDIUM
ENTERPRISE
© HOLOCATED IN SINGAPORE
EITHER:

2°  Not listed, less than 200
m employees with any revenue
figure OR

Not listed, revenue less than
S$$100 mil with any employee
number OR

Not listed, less than 200
employees and revenue less
than S$100 mil

=1

revenue more than $$100 mil OR

0
F

WHO MAKES CORPORATE GIVING DECISIONS?

MOST MENTIONED APPROVER'S DEPARTMENTS MOST MENTIONED APPROVER’S POSITIONS

(EO, Chairman, President,
General Manager, Partner, VP,
Head of Department, Director,
Management

( Level Personnel e.g. CEO,
(hairman, President, Board
Members, General

Manager, Partner, Head of
Department, Director, Management

Others )
(Owner, Senior Management) OWner, (EO, (halrman, Board
L 1 Members, Partner, Head of
Department, Director,

Management

Marketing/Corporate Communications,
Others (Management, Corporate Office,
Finance, HR, Individual Business Units)

| S|

HOW EARLY DO COMPANIES PLAN THEIR
CORPORATE GIVING BUDGETS?

69% 76%

OTHERS 12% 1%



WHICH INDUSTRIES MOST COMMON
OR WHAT TYPE OF INDUSTRIES GIVING
COMPANIES ARE TO THE ARTS:

MORE LIKELY TO

GIVE TO ARTS? —
A

Percentage of companies

[ 1
\
\
\
which prefer to give to arts O O

Financial and Wholesale and

Percentage of Companies Insurance Retail Trade
which may give more to
arts in future

\J

Percentage of companies o o Q 9 p

which have not given to arts 63 /o 54 /o (o O 0
but consider giving to arts d 6 b

‘ ! ! ? Information and Professional, Scientific
Communication and Technical*

*Sectors include legal firms, accounting, management consulting, engineering
firms, research agencies etc.

WHAT MOTIVATES/ DISCOURAGES A COMPANY FROM GIVING TO THE ARTS

MOTIVATING FACTORS

LLC
MNC @ SME

Part of :
te’ Promotes creative
i corporate’s 0
Preservation of P expression and a

culture for future  CSR more vibrant

generations community

‘ ALL COMPANIES

Improving company’s brand image, corporate reputation and
achieving better marketing and sales are the key motivators for
all companies to give to arts.

DISCOURAGING FACTORS

Have little or no relation to community service and CSR

Lack of awareness about the arts and engagement from
arts sector

Does not overlap/fit with company’s core competence
and business

Unsure of how and what to give for smaller amounts
and non-cash giving

Unsure of impact donations will make to the arts

——
——
————
T —
— —

FROST ¢ SULLIVAN
NATIONAL ARTS COUNCIL
SINGAPORE



