2010 PATRON OF THE ARTS AWARDS



Closing Date: 14 May 2010 


Important Notes:

1. The 2010 Patron of the Arts Awards recognises contributions during the period of 1 January to 31 December 2009.

2. All nominations must be substantiated with receipts and/or documents such as agreements. Nominations without supporting document will be rejected. Please use a separate sheet if the space provided is insufficient.

3. The value/ rates quoted must reflect what the beneficiary would have had to pay at retail rate if the beneficiary were to purchase the goods or services.
4. For in-kind nominations, please refer to guidelines for evaluation in the following page. For nominations submitted by in-kind sponsors, the beneficiary will be consulted to confirm the receipt and value of the in-kind sponsorship.  
5. For hotel and media/venue sponsorships, please complete Template A & B respectively.
6. All submissions shall receive a response by 30 June 2010 indicating status of nomination.

Please submit completed forms by 14 May 2010 to: 2010 PATRON OF THE ARTS AWARDS, National Arts Council, 140 Hill Street #03-01 MICA Building, Singapore 179369. For enquiries, please call 6837 9581
	Nominator’s Particulars:
Please tick:
	Name:
	
	Tel:
	

	Nominator is a 

( Sponsor
	Organisation (if relevant):
	
	Email:
	

	( Beneficiary


	Designation (if relevant):


	
	
	


Nomination:
	Name of Your Sponsor/Beneficiary*
	Project Sponsored
	Cash

S$
	Value in Kind
	Your Sponsor/Beneficiary Contact Person, Tel & Email

	
	
	
	S$
	Full /  Partial

Sponsorship
	Description

(e.g. venue, media space, accommodation, airfare etc.)
	

	e.g. AA Group 
	DEF Festival 2009
	50,000
	0
	NA
	
	

	e.g. ABC Group
	Exhibition 
	NIL
	3,000
	Full
	Sponsorship of printing services for digital photos  
	

	e.g. XYZ Group
	Performance 
	NIL
	10,000
	Partial
	Stage setup and logistics arrangements.  
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Declaration:
I, _______________________________, declare that the information I have submitted is true and verifiable.
	
	
	
	
	
	
	

	Name
	
	Signature
	
	                                     Company Stamp
	
	                           Date


____________________________
______________________________
______________________________
_____________

Guidelines for Evaluation of In-Kind Nominations for 2010 Patron of the Arts Awards 

The Patron of the Arts Awards was instituted in 1983 to recognise organisations and individuals who have given cash and in-kind contributions to the arts. As the arts sponsorship landscape evolves, there is a need to continually review the criteria for evaluation of in-kind sponsorship to better meet the needs of beneficiaries. Due to the diverse and wide range of in-kind sponsorships, it is important to assess them more accurately in terms of dollar value so as to make them more equitable to cash contribution. Following a series of consultations with various beneficiaries, we have worked out the following criteria to guide us in the evaluation of nominations of in-kind contributions.  

1. The in-kind sponsorship must meet the need of the beneficiary and offer real cost savings to the beneficiary.
2. Discounts, bonus, upgrades, value-adds and waivers are part of business negotiations to obtain best value for money, and shall not be considered as in-kind sponsorship.
3. Marketing partnerships such as official media, official website, official hotel, etc which requires dollar investment from the beneficiary is a sales purchase, and shall not be considered as in-kind sponsorship. For marketing deals that require no dollar investment from the beneficiary, the product or service offered must meet the need of the beneficiary to be considered as in-kind sponsorship. 
4. The cost incurred by organisations which promote/support/organise arts activities/events as part of their core strategies or business operations or marketing plans shall not be considered as in-kind sponsorship.  
5. Product giveaway shall not be considered as in-kind sponsorship as it involves the product owner paying a fee to the beneficiary to distribute or display its product. However if the product giveaway meets the needs of the beneficiary, it shall be considered as in-kind sponsorship.  

Template A - For Hotels 
	Name of Hotel :

	
	
	
	
	
	
	

	Beneficiary/Project

Check-in Date &

Check-out Date 

(dd-mm-yyyy)
No. of Room Nights

Best Available Rate

Special Rates Paid By Beneficiary

In-Kind Sponsorship Amount 

(Best Available Rate - Special Rate) x 
No. Of Room Nights

ABC Festival – Artist AA
10-05-2009 &  

18-05-2009

8 

$350

$200

($350- $200) x 8 = $1200 

ABC Festival- Artist BB
15-05-2009 &  

18-05-2009

3 

$350

$0
$350 x 3 = $1050 


	
	
	
	
	
	
	

	Notes
	
	
	
	
	
	
	

	1. Full room sponsorship is measured by Number of Rooms x Number of Room Nights x Best Available Rate.  
	
	

	2. If the rates paid by beneficiary are the same as Best Available Rate, this is a normal purchase order, not in-kind sponsorship. 
3. Room upgrades, complimentary breakfast, laundry and other FOC sundry facilities are not eligible for nomination.  




Template B - For Media/Venue Provider
	Name of Media/Venue Provider :

	
	
	
	
	
	
	

	Beneficiary/Project

Advertisement Period 
(dd-mm-yyyy)
Advertising Rate

(Market Rate)

Special Rate Paid By Beneficiary

Quantity

In-Kind Sponsorship Amount
(Market Rate - Special Rate) x Quantity

ABC Festival
23-03-2009- 30-03-2009
$450 per spot 
$0
30 spots 
$450 x 30 = $13,500
ABC Festival

23-03-2009- 30-03-2009

$500 rental rate per day

$100

8 days  

($500 – $100) x 8 days = $3,200


	
	
	
	
	
	
	

	Notes 

1. Please attach rate card as supporting document.  
2. Please indicate "0" under Special Rate if it is full sponsorship without any payment made by beneficiary. 

	3. Master Contract Discount or Venue booking discount shall not be considered as in-kind sponsorship. 
4. Media coverage for media’s own business programming or content is not eligible. 

	


NATIONAL ARTS COUNCIL
www.nac.gov.sg/par/par04.asp


